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The circular economy

Electric car sharing in Amsterdam, 2011

Introduced 350 cars into the city

= used 10,000 times weekly
= 25,000 subscribers

1 % of users each year sell their cars and
switch to this service, permanently

Behavioral science

Cost-efficiency
=  Consumers
= FimMms
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Consumer trends

 Guide what kinds of products are made

Which of the following statements express your attitudes towards purchasing
products these days?

» Measures of consumers’ CE engagement

= Durability — how long products remain in use
» Repairability —ease of getting a product repaired
= Recyclability

I tend to keep the things | have for a longer 79
time than expected

| always recycle my belongings
| always repair my belongings if they get

damaged

| always buy new electronic products and
gadgets

* Durability valued at an all-ime high

| buy second hand products

9% who consider Durability very important willingness to pay more for
when purchasing...: durable products

(0)
Washer/Fridge 5 9 /0

Smartphone

v Ages 17 to 39
Durability| CSR
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B ~37% | ~29%
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Kapa Research | “Consumer survey on the Circular Economy in Greece” | n=1.004

| always buy the latest fashion in clothes

None of the above

“Products that last longer and are easier
to repair or recycle may save you
money over time”
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The challenge for SMES )

If your firm were to invest to modify its production process Does your firm produce waste as a by-product of its
9 out of 1 O

or business model, what would be the main reasons for doing production/service processes?
so?
Greek SMEs innovate in their Achieve cost savings 94 .
productlon process to Yes, and it is be|ng recyCIed, 13
. reused, recovered, regenerated
reduce operation costs Create new revenue

streams 44

Attract new 41
consumers/clients/cust...

Yes, but it is NOT currently being

% recycled, reused, recovered,

regenerated

@) WORLD BANK ENTERPRISE SURVEYS

Does your firm at present use technology
that helps in minimizing its waste
and/or water consumption?

Yes, but it is currently non-
Wanting to gain a 27 retrievable

competitive edge

No, our firm does not produce
Improve resource waste as a by-product of its
efficiency production/service process
0
767
No

~ %
80ut oflo V 43
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| Lack o
Greek SMEs have NOT —_— Why not? . . if &
invested in R&D in the past 3 financing options

years . knowledge/expertise”
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Kapa Research / Sporos Platform | “Circular Economy Market Study” | n=201 SMEs
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The challenge for SMES (x)

(0] 10 20 30 40 50 60 70 80

Willingness to fund growth
initiatives using financing based 2 0/0
. >
on its future performance or 7
company value
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The role of Sporos

 Targetsize: 45-60m EUR

* Method: Mezzanine & Quasi-equity

* Incentives for SMEs — alignment of interest

* Investment period: 5 years

eE

PLATFORM

 IRR:c.14%
* Hurdle rate: 5%

« Est. no. of SMEs funded: 25 — 30 (out of 2,000
to be evaluated)




The opportunity for Greece

 Great potential for Greek SMEs

Shifting consumer demand

38% of the National Recovery & Resilience Plan total funding to green growth projects

The time is now for the local business community

The Circular economy is a matter of economic survival

@E

qKanaresearch



Thank you
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